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Comic Relief Fundraising

| am delighted to let you know that we raised £311.80 on this fun day at school. The red nose day
event winners of the 3 legged race and fund raising winners were class 5C. Congratulations!
Thank you to everyone who supported this event.

Mini Marathon

Next Friday (3 May) we will be holding our fun filled sponsor event the Mini Marathon. Children
are invited to come to school in sports gear or if they wish, fancy dress. During the day children
will complete 35 laps of the playground. Children can run, jog, walk, bear crawl, skip, side step,
whatever they like to complete the activity.

Please support your children in collecting sponsors for the event from family and friends. Thank
you!

Uniform
Please could parents ensure children come to school in black school shoes. Trainers should not
be worn. Please contact Mrs Chadwick if there are any difficulties with this.

Jewellery
Please do not send your children to school wearing earings. This is for health and safety reasons

and is part of our Jewellery Policy. Please use the summer holidays as the best time for having
ears pierced. Thank you for your support with this.

Anglesey Street

Once again | am very concerned about the safety of our children and other pedestrians who are
walking along Anglesey Street before and after school. Unfortunately, there are a number of cars
that create dangerous situations at these busy times of the day. | would greatly appreciate drivers
parking away from school wherever possible. Anglesey Street is very narrow. Cars are driving
onto the pavement in order to give way to other cars. Some cars also travel far too quickly along
the street.

| have contacted the Community Police to ask for support in improving the situation. The safety of
our children and their families is of paramount importance.

Allison Chadwick
Headteacher




Class Attendance for this week

Congratulations this week to class 6LV
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What Parents & Educators Need to Know about

]

Clickbait i a controversiol online marketing strategy which uses sensationalist (and fraquently
misleading) headlines to encourage engagement with an article, image or video = often playing on
users’ emotions and curiosity, while much of the actual content is of questionable accuracy.
Clickbalt I3 atso sometimes used to disgulse scams, phishing sites and malware.
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Cllckbah tends to piay 1ost andd loose with the
truth, cpting for eye -catching contunt over
objectivity. This is porticularly dongerous for
younger inkermnat users, who are genercily mors
susceptitie 1o that type of material A child
could be prosanted with foko nows, misicoding
artictes and « in 30me cates « catright lles
without fully understanding whot they're
viewing and why it's harmiul
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CONTENT
Due 10 the misleading nature of many ssompies
of clickbeit, whot ray 1eem 1o be innocuous
and child triendly could actually contain
age-inappropriote materdol such os sxtremist
political viaws of viclent, pomagpopiic o
soxucily mpAch contert, Thvs s clearty a harard
for young pecple, whe coutd be upaet, disturbed
or indiuencod by oXposure 1o such subjet
motter,
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While mest clickbait Is simply trying to
promote engogement to oam companies
additioral reverae, some of It does redirect to
dublous sites with the potenticd 1o infect davices
with viruses of molware. This oould put o child's
sansite cato ~ such ox their name, thair
locotion ond their doto of bisth — ot risk of being
<o d and exp’ dbyr haockers
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Some clickbait leads to sitos which coukd

coax a child inte voluntesring thek perional

dato ~ using pop-upa te ask them lor their emaoil
ond phone e, for
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Cackbalt encouroges tpiraling consumption
ol endine content, which could ecaity result in o
YOuNg Person spanding hours soroling
aiminsxty mstecd ol daing somuthing
productive of Imeracting with famiy and
friencs, This can lecys them tired, osocial and
locking locus ~ ard, in the long termm, con
nogotively impoact thelr sociol skills, oducotion
and mantal welbeing
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IMPACT ON
BEHAVIOUR

Depending on the type of clickbak o chid s
interacting with, you mMight notice negative
changes in their bahaviour. Weight loss come,
for axample, are common among cickbait and
have the potential to infuence eating habits
and body Image ~ while deliberctuly
inflamenatory ‘roge bait’ artickes con wove
Impeatsionable young pecpie fealing irrtabie,
restiess or argumentative.

> Adwce- for Parents

PROMOTE CRITICAL THINKING

Encouraging chiicren to question the legitimacy of sansationol headines and

START A CONVERSATION

Trve shaer vodumoe of clickbar con make protecting children against X gute
challenging. It's vital to taik to young pecpis regularly about the types of content oo
ey encounter onding, 5o thot they understond the risks of engoging with clickboit
If you're still concerned, It moy afso be wise to keep an eye on chikiren's onine
aclivity 8o ensure they e not being templed by cAckbail heodlines.

SPOT THE TELLTALE SIGNS
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Meet Qur Expert

Cany Poge i on axperenced 1W0chnokegy wiiter with more then 10 years
In the Industry, Previously the editor of tech tobiold The ingy
now a frestonce technalogy joumndiist, editer ond consultant who
wrnes for Forbes, TechRodar ond wired, among others.

X @wake_up_weds

mcluding
Mages hal use shotk and cutrage to grab peopie's gltention - as well os
numbecod lists, such as “B Facts You Won't Bellove Are True”. Some clickbalt
combines several of thess toctics 10 snog users’ interest. Learn to recognise
1hese tochniques for yoursell 30 you con teach children Lo notice them os woll

@
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“torba-troe promises will help them to became savvier online - and far leas .
Iikoly to bo drown in by alickbait contont. These critical thinking skills will ofso serve 10
protect tham in other areos of the digital workd where misinformation is becoming
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Many parents opt to ploce limits on how long their eldren can apend online 6

oach day, which abvicusly reduces the chance of exposure 1o clikckbailt
ARernotively, most inlemet-enobled devices have buit-in controls thet aflow
parents to manoge what sort of online content their ohild con occoss — including
Altaring by oge, which can scresn out a percentoge ol iIncppropriate material
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